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a year by Spelman College, 350 Spelman 
Lane, S.W., Atlanta, Georgia 30314-4399, 
free of charge for alumnae, donors, trustees 
and friends of the College. Recipients 
wishing to change the address to which the 
Spelman Messenger is sent should notify the 
editor, giving both old and new addresses. 
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All submissions should be sent to:
Spelman Messenger
Office of Alumnae Affairs
350 Spelman Lane, S.W., Box 304
Atlanta, GA 30314
OR
http://www.spelmanlane.org/SpelmanMessengerSubmissions 

Submission Deadlines:
Fall Issue: Submissions Jan. 1 – May 31
Spring Issue: Submissions June 1 –  Dec. 31

ALUMNAE NOTES
Alumnae Notes is dedicated to the following:
• Education
• Personal (birth of a child or marriage)
• Professional
Please include the date of the event in your submission.

TAKE NOTE!
Take Note! is dedicated to the following alumnae 
achievements:
• Published
• Appearing in films, television or on stage
• Special awards, recognition and appointments
Please include the date of the event in your submission.

BOOK NOTES
Book Notes is dedicated to alumnae and faculty authors. 
Please submit review copies. 

IN MEMORIAM
We honor our Spelman sisters. If you receive notice  
of the death of a Spelman sister, please contact the  
Office of Alumnae Affairs at 404-270-5048 or  
Sharon Owens, director of alumnae engagement, at  
sowens5@spelman.edu.
For verification purposes, please include a printed program, 
newspaper acknowledgment or electronic link with your 
submission. 

CORRECTION
Spelman Messenger Fall 2017, Vol. 127 No.1
On page 25 and 31, Fleda Mask Jackson, M.D., should be 
Fleda Mask Jackson, Ph.D.
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JAMILA HUNTER, C’96 
SENIOR VICE PRESIDENT, 
COMEDY, ABC ENTERTAINMENT
As senior vice president of ABC Comedy, 
Jamila Hunter, C’96, has played an inte-
gral role in bringing laughs into our 
living rooms. During her time at ABC, 
Hunter’s projects have included the 

Emmy-nominated and Peabody Award-
winning “black-ish,” the cultural phe-
nomenon “Fresh Off the Boat,” and 
the cult favorite “Last Man Standing.”

“I’ve always been around storytell-
ing and entertainment in some form. I 
was an avid reader who loved stories,” 
shared the Southern California native 
who grew up watching her mother tell 
stories as a theater director and pro-
ducer. Between her natural love for 
storytelling and recognizing the impact 
television had on the lives of her and her 
peers, Hunter knew she wanted to be a 
part of this industry.

Not only has Hunter told stories, 
but she has altered the culture. The 
second executive to join the nascent 

alternative department at NBC, her 
team developed iconic series like “Fear 
Factor,” “The Apprentice,” and “Last 
Comic Standing.” As vice president 
of Development and Production at 
Bravo, she was responsible for seminal 
programming like “Queer Eye for the 
Straight Guy” and “Project Runway.” 
Additionally, Hunter was a vital member 
of the creative team who launched The 
Oprah Winfrey Network. 

Hunter, who entered the world of tele-
vision as an intern with NBC’s Olympic 
Division, recognizes her self-confidence 
has been advantageous throughout her 
career. “Knowing my voice matters, that 
saying something unique is an asset and 
not a liability is something that I attri-
bute directly to my Spelman experience,” 
she shared.

As magical as Hunter is, she names 
her community as the source of that 
magic. “You can’t do this by yourself. 
You can’t go into these rooms, be the 
only one, and do that on your own,” 
she confessed. “So, Black girl magic to 
me is not a solitary thing. It’s your com-
munity; the community of women I can 
always call on.”

JAUNICE SILLS, C’2008
SENIOR DIRECTOR, CONTENT 
STRATEGY, E! ENTERTAINMENT
Jaunice Sills, C’2008, did not become 
the senior director for content strategy at 
E! Entertainment by accident. All of her 
career moves have been purposeful and 
strategic. “People often ask, ‘When did 
you start taking your career seriously?’ 
For me it was my first week at Spelman,” 
shared Sills, who majored in English.

During first-year orientation, the fourth-
generation Spelman student attended a 
Career Planning and Development session 
where she recalls director Harold Bell 
saying, “Today is the first day of your 
career. Every day between now and the 
next four years, you have to make certain 

decisions that are going to set you up for 
when you leave Spelman. Your parents 
did not send you to college not to have a 
job, a fellowship, or a grad school accep-
tance letter.

“It stuck with me, but it also scared me 
in a good way. I didn’t come here to play. 
I didn’t come to party,” the Wilmington, 
Delaware, native told herself as a first-
year student.  “I came to set myself up 
and establish a legacy for myself.” 

After working six internships in four 
cities, Sills joined BET Networks where 
she was instrumental in the launch of 
“The Game”; championed the debut 
of Kevin Hart’s “Real Husbands of 
Hollywood”; and helped the network 
acquire “Scandal,” “The Wendy Williams 
Show,” and “The Cosby Show.” After 
leaving BET, she joined REVOLT TV’s 
inaugural team in Los Angeles, devel-
oping strategies to schedule and deploy 
all programming content across linear, 

digital and emerging platforms. 
Sills is always looking for a way to 

sprinkle her magic into the world. “That’s 
the thing about Black girl magic; it’s 
always speaking to you,” she shared. “It’s 
constant, but it’s also ancestral. There are 
people before me who also had Black girl 
magic, so I think about them and the path 
they’ve been able to carve. I think that 
keeps me going. Someone’s going to get 
this Black girl magic today.”

B Y  K I A  S M I T H ,  C ’ 2 0 0 4
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KIMBERLY HOGG MASSEY, C’ 2008
MARKETING MANAGER, 
SOUTHEAST REGION, PEPSICO
When PepsiCo’s marketing manager 
Kimberly Hogg Massey, C’2008, gradu-
ated from Spelman College, she planned 
to build a career in investment banking. 
But, after a year on Wall Street, Hogg 
Massey found herself contemplating a 
new start. 

After recalling how much she enjoyed 
her marketing experiences, Hogg Massey 
reached out to her Spelman sister and 
mentor Jerri DeVard, C’79, who shared 
her industry expertise and helped Hogg 
Massey prepare for her transition. Before 
long, she was an analyst at PepsiCo, and 
for the past eight years has been a part 
of their brand management and market-
ing team.

During her time at PepsiCo, she 
earned many promotions, advancing 
from analyst to associate brand manager 
to marketing manager, and she credits 
her Spelman experience with enabling 
her to make these transitions. 

“Being an economics major at 
Spelman taught me how to think, to be 
nimble, to be intuitive, and to always 
ask questions,” explained Hogg Massey, 
who was named a “Top 40 Under 40 
Rising Star” by Black Enterprise. “These 
skills gave me the confidence to go for 
that role in marketing.”

Her secret weapon is Black girl magic, 
which is synonymous with her support-
ive community. “Black girl magic is hav-
ing a place to go and retreat, being able 
to reach into your arsenal and know that 
at any time you can get the push you 
need to keep moving, the reassurance 
you need to put a situation in perspec-
tive, or the check you need to get out of 
what you’re feeling,” she said. “Black 
girl magic is always present, never judg-
ing, and it wants to see you go to the 
next level.”

The Spelman community has assisted 
her in building a personal and profes-
sional brand of excellence.  “Whatever 
field you’re going into, you are building 
your brand, your reputation, and your 
knowledge base,” said the mentor to Big 
Brothers Big Sisters. “Be known as excel-
lent because that’s the only choice we 
have as Black women. Be excellent, but 
stay humble and give back.”

JERRI DEVARD, C’79
EXECUTIVE VICE PRESIDENT 
& CHIEF CUSTOMER OFFICER, 
OFFICE DEPOT
Jerri Devard, C’79, brings over 30 years 
of experience to her current position 
as executive vice president and chief 
customer officer at Office Depot, where 
she leads e-commerce and customer 
service functions as well as the mar-
keting and communications depart-
ments. Throughout her career, DeVard 
has worked as a marketing executive 
with numerous global brands, including 
ADT, Nokia, Verizon, Citi and Revlon. 
However, she believes being promoted 
to director was a pivotal moment in 
her career. 

“I realized that I had the opportunity 
to lead people, take on more responsi-
bility for the organization and have a 
greater impact on the direction of the 
company,” said DeVard, who majored 
in economics at Spelman and received 

an MBA from Atlanta University. “That 
was my first step up the ladder.”

DeVard is so successful in her career 
partly because she follows her two rules 
for success: 1) love what you do, and 2) 
be good at it. “Put yourself in situations 
where you can excel. I don’t think you 
can be good at it if you don’t love it, 
and you’re not going to love it if you’re 
not good at it,” said the philanthropist 
who has made three significant gifts to 
Spelman totaling $2 million. “I would 
not be a CFO of an organization because 
that’s just not where my passion is. I’m 
a chief customer officer who runs mar-
keting and a $1.5 billion e-commerce 
business because those are the things I 
enjoy doing and I’m good at.”

While DeVard is aware of her magic, 
she also recognizes that it’s not a sub-
stitute for hard work and excellence. 
“Nobody cares about that when you 
walk into the office,” she said. “You 
better walk in there, know your stuff, 
straighten your back, have the confi-
dence to lead an organization and make 
a difference in the top and bottom line. 
And you can call it whatever you want, 
but come prepared. There’s no substitute 
for this.”

Kia Smith, C’2004, is a writer, music fan, 
culture freak and communications 
consultant.
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